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Interferry takes upbeat stance on testing times  

High-cost fuel and low-cost airlines have joined a growing list of concerns for the ferry industry - but worldwide trade association Interferry will be on the offensive at its 31st annual conference in October.  Facing up to the latest tide of political, commercial and technological demands, the theme for this year’s event in Long Beach, California, is Partnering for Profit.

Rear Admiral Brian M. Salerno, US Coast Guard director of inspection and compliance, will make the keynote opening address in a programme designed to rally the industry’s response to new regulatory and business pressures. 

As Interferry CEO Len Roueche asserts: “The trading climate in shipping isn’t getting any easier but the ferry sector has a long track record of adapting to fundamental changes such as the abolition of duty free and the advent of fixed links.         

“We aim to show how ferry operators and their suppliers can prosper in an era of rising oil prices, intense competition and ever-increasing legislation on safety, security and the environment.  Our message is that challenges can be turned into opportunities by companies with the vision to enhance existing services, explore new markets, embrace technical innovation and engage in strategic relationships.”       

Attendance is expected to rival last year’s record showing of 265 high-ranking delegates in Greece - a sign of Interferry’s rapid increase in size and influence since the conference was last held in the US at Seattle in 2001.  In the past four years membership of the group, which originated in the US in 1976, has doubled to more than 180 companies in 25 countries.  Members include owners, operators, equipment manufacturers, builders, designers, shipbrokers and related professionals.

Meanwhile Interferry has been awarded consultative status at the International Maritime Organization, where it has made key interventions on safety issues and has also launched a joint humanitarian initiative to improve safety on domestic ferries in developing nations.  A planning trip for the pilot project in Bangladesh is taking place in late July. 

The Long Beach venue marks the election of Greg Bombard as Interferry president at the 2005 conference in Athens - and the upbeat agenda reflects his own experience as co-founder and president of locally based fast ferry operator Catalina Express.  Launched 25 years ago as a Catalina Island commuter service with one 60-passenger boat, the company now also commands a major tourist market with eight high-speed catamarans carrying more than one million passengers a year.  

Partnering for Profit
A two-day conference dominated by ‘can do’ sessions forms the centrepiece of Interferry’s 31st annual gathering from October 3 – 6, which also includes an extensive social schedule.

The sales-orientated first session sets the tone with insight on packaging the product, branding, value and public relations.  A travel industry session will highlight cruise line trends and lessons from budget airlines, while a session on fast ferries includes case studies of an operation in Alaska and an owner’s design priorities.

Day 2 starts by looking at the development of new markets, with examples from Hawaii, the Great Lakes and Tasmania as well as an examination of simulation modelling to test potential demand.

The next session – operating in challenging times – analyses changing markets, ferry terminal security and public/private partnerships.  Further challenges will be outlined in a session on energy and the environment.  This features presentations on fuel options, emission trading, propulsion efficiency and modal shift from roads to ferries.

A roundtable discussion completes the business end of the event, which is supported by a host of social activities taking full advantage of the south California location.  These include a pre-conference tour of Universal Studios Hollywood, an evening yacht cruise, dinner on the Queen Mary, a Catalina Island day trip and a post-conference spa package in Palm Springs.  Spouses and partners can also choose from options including Disneyland Park, the Getty Museum and Rodeo Drive shopping.

Full conference and social details are available at www.interferry.com, or contact:

Len Roueche, CEO, Interferry
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